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Marepiaian 86 MikHapoaHOT HAYKOBOT KOH(EPEHIIIT MOJIOUX YICHUX,
acmipaHTiB 1 ctyaeHTiB "HaykoBi 3100yTKH MOJIO/1 — BUPIIMICHHIO TTPOOIEM
xapuyBaHHs moactBa y X XI cromirri", 2—-3 kBiTHs 2020 p. — K.: HYXT, 2020
p.—4.3.-591c.

Bunanus mictuth MaTepiann 86 MikHapoJHOT HAYKOBOi KOH(EpeHIIii MOIoIuX
YYEHUX, acIipaHTiB i cTy#eHTiB "HaykoBi 3100yTKH MO0/ — BUPILIEHHIO TPOOIIEM
xapuyBaHHs JroacTBa y XXI cromitri".

PosrnsHyTO pobieMn y10CKOHAJICHHS iICHYFOUMX Ta CTBOPEHHS HOBUX €HEPro-
Ta PecypcOoOIIaTHIUX TEXHOJOTIH sl BUPOOHHUIITBA XapUOBHUX MPOAYKTIB HA OCHOBI
cydacHHX (Pi3MKO-XIMIYHUX METOMAIB, BHUKOPHCTAaHHS HETPAAMIIHHOI CHPOBHHH,
HOBITHBOTO TEXHOJOTIYHOTO Ta eHepro30epiratodoro oONaJAHAHHSA, IiJBHINCHHS
e eKTUBHOCTI AISNTBHOCTI MiIIPUEMCTB, a TAKOXK PE3yNIbTATH HAYKOBO-IOCTITHUX
pOOIT CTYIEHTIB 3 METOI0 MiNBHINEHHS SKOCTI MiATOTOBKH MaiOyTHIX (haxXiBIliB
Xap4yoBOI MPOMHUCIIOBOCTI.

Po3paxoBaHo Ha MOIOIWX HAYKOBIIB 1 MOCHIJHWKIB, $Ki 3aliMalOThCS
O3HAYEHNMH MPOoOIIEMaMH Y Xap4oBiii HayIli Ta TPOMHUCIOBOCTI.

Pexomendosano euenoro paoorw HayionanvHoeo yHigepcumemy
xapuosux mexnonozii. Ilpomoxonr Ne 9 6io 17 bepesns 2020 p.

© HVXT, 2020
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72. Marketing investigation of consumer preferences in wine market

Lutskova Viktoriia, Martirosyan Irina
Odesa National Academy of Food Technologies, Odesa, Ukraine

Introduction. Nowadays consumer requires an increase of not only quality, but also
aesthetic properties, including the design of the wine label and bottle [1]. For this reason, the
peculiarities of consumer behavior when choosing wine were investigated in current work,
that had been dictated by the need to identify preferences for the implementation of effective
product policy.

Materials and methods. The research is based on information of a survey
conducted using the questionnaire, which consisted of two parts: the personality questions
about participants, including their gender, age, income level, social status, and directly the
questions about choice of a wine bottle with answer options. The conjunction tables and the
x2 criterion were used to determine statistical correlations between factor and result
parameters.

Results and discussion. The results of the statistical analysis show that, taking into
account the various characteristics of the wine, including its economic, technological,
ampelographic components, as well as the appearance of the bottle and the beverage label,
significantly influence the consumers of different social statuses. Thus, women and men with
diverse family status differ in the choice of wine, given the grape variety from which it was
made, while other quality characteristics of wine is not critically influential. Therefore,
consumers with various income levels choose wines of different price categories, the
organoleptic properties of which they consider unique. However, the price of wine and its
gastronomic attributes are statistically significant for people aged from 18 to 50 that prove
the difference among preferences of generations. Also women aged from 25 to 35 with
income level higher than 5 thousands UAH ready to buy souvenir wine bottle.

Regardless of marital status, survey participants buy wines at all proposed places of
sale, but ones who have higher level of income prefer wine specialized stores. However,
married people largely choose wines for holidays, gastronomic pleasure or for medicinal
purposes, because wine is enriched by antioxidants, vitamins and has relatively low calorie
content [2]. Respondents aged more 35 are also buy wine at the aforementioned shops or
directly from the wineries, which may be related to greater experience when choosing
alcoholic beverages.

Survey analysis shows that most respondents choose wines whose label is simple
and understandable, especially with the image of the winery, a grape cluster, because it
demonstrates the production of wine, its place of origin. Moreover, most consumers prefer to
add information on the label about the combination of wine with certain products and tend to
buy wine, the bottle of which is standard 0,75 dm?.

Conclusions. According to the results of this study the criteria of choosing a wine,
its quality properties and the choice of purchase place differs among consumers with different
personal characteristics, which has the practical importance in order to develop the effective
marketing, taking into account the preferences of the population.

References:
1. Mc Cutcheon, E., Bruwer, J., & Li, E. (2009). Region of origin and its importance among choice factors in
the wine-buying decision making of consumers. International Journal of Wine, 21(3), 212-234.
2. Resgic, J., Mikulic-Petkovsek, M., & Rusjan, D. (2016). The impact of partial dehydration on grape and wine
chemical composition of white grapevine (Vitis vinifera L.) varieties. Eur J Hortic Sci, 81(6), 310-320.
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