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Hexait M - MHOXHHA HAaBYaJIbHUX MPHKNIAIB i X - epeBipka 1o aeskomy arpudyty A. [Tosnaunmo yepes U
KUIBKICTh HEBU3HAYCHNX 3HAYCHDb aTpuOyTa A.

3minumo dopmyiu (2) Ta (3) y SIKUX iCHYIOTb 3HaYEHHS 110 aTpudyTy A.

I(M) = =3j = 1k - f(G,M) - [M| = U *log,(f(C;, M) - [M| = U) (7)
L(M) = i, ()~ U 10M) ®)
B upomy Bunaziky nipu mipaxyHkyf (C;, S) BpaxoByrOThCS TUILKH PUKIIAIT 3 iCHYFOMMMHU 3HAYEHHSMY arpulyTa A.
Tenep Mu MOXKEMO TiepericaTi Kputepii (4)
K(X) = [M| = UIM|(I(M) = L,(M)) (9)

Toni6HiM YrMHOM 3MIHIOETBCS 1 KpuTepiit (6). SIKio mepeBipka Mae n BUXITHUX 3HA4YEHb, TO KpUTEpiit (6)

BBKAETHCS SIK B pasi, KOJIM BUXiJHA MHOXKHHA PO3MOiIeHa Ha n + | MTiIMHOXKHH.
Jlirepatypa

1. 1O. M. KopruryHoB. Maremarndeckre OCHOBBI KrOepHeTuku. M. DHeproaromuszar, 1987. - 496 c.

2. lan H. Witten, Eibe Frank and Mark A. Hall. Data Mining: Practical Machine Learning Tools and
Techniques. - 3rd Edition. - Morgan Kaufmann, 2011. - P. 664.

Yepuenko C.A.

cmyodenmxa Kagheopsvl peCmopaHHo20 U 0300POSUMENbHO20 NUMAHUSL
O0ecckoll HaYUOHANbHOU AKAOeMUU NUUYEBLLX MEXHOLO2ULL
Hayunwii pyxogooumens - k.m.H., ooyenm, Canagenuc A./1.

COBPEMEHHBIE TPEH/IbI PECTOPAHHOI'O BU3HECA

Ha ceroansinmii 1eHb pecTOpaHHbIi OM3HEC CTal HE IPOCTO MECTOM, I'JIe MOXKHO 1oecTb. Ceifuac 1o 1emnast
HHIYCTPHsI TOCTENPHUUMCTBA, BKIIFOYAONIAs B ceOs OrPOMHBINA IEpedeHb PasIMYHBIX TPEOOBAHUM, KOTOPHIM
00s13aHbI COOTBETICTBOBATD BCE 3aBEICHHSI PECTOPAHHOI'O XO3SHCTBA, YTOObI OCTABATHCS KOHKYPEHTOCTIOCOOHBIMU.

Ipennpuarne muranns XXI Beka — 3T0 OrPOMHBIN XOJICT JUI TBOPYECTBA NIOBAPOB M MAPKETOJIOTOB, 3TO
HCTOYHHK BJIOXHOBEHHS U1 MOJIOABIX NpEANpPHHUMATENEH, a TaloKe OrPOMHAs apeHa I KOHKYPEHTHOH
00OpBObI THIaHTOB pecTopaHHoro Ousneca. ['octi BCE Gonblie TPeOYIOT OT pPecTOpaHOB — emé Oosee
OPUTMHAJIBHOTO HHTEphepa, ellé OoJiee 30MPEHHOT0 MEHIO U ellié 0oJiee KaueCTBEHHBIE YCITyTH, KOTOpbIe Oy IyT
OTJIIYATh 3TO 3aBEJICHHUE OT COTHHU TAKHX Ke.

B coBpeMeHHOM Mupe CyIIeCTBYeT 6OJIBIIOE KOMIYECTBO MPENNPHATUI IMTAHUA, M CETOIHA OaHAIBHBIC
pecTopaHs! 1 Kae HECKOJIBKO YCTYIIAI0T MECTO HOBOMY ITOKOJICHHUIO IPEATIPHATHI TUTAHKS, TAKUX KaK: yIIIYHAs
ela, B BHJIC MOJHBIX HCOPAMHAPHBIX (yATpaKoB, HOBbIC PA3HOBHAHOCTH 3aBeleHHH (act-(yna, KoTopbie
HpeBparlaroTest B 6osiee KOMGOPTHEIC M M3BICKAHHBIE IPSANIPUATHS C IOJIC3HOI €101, IPU STOM COXPaHssl CBOIO
CKOpPOCTb OOCITY KHBAHIA M TyMaHHOCTS LIeH, IEPHOIMYECKH MOSABIIAIONIMECS OPUTHHAIBHBIE OM-aIl PECTOPAHBI
1 HEOOBIYHBIC BBICOKOCOLIHANIBHBIC QaHTHKA(E.

CoBpeMeHHBIE TPEH Bl PECTOPAHHOTO OM3HECA BKIIOYAIOT B Ce0sI TAKHE HATIPABIICHHS:

— «Uncras enay» Wi opraHuK. TeHIeHIY IPOM3BOICTBA OPTAHNYECKUX IPOTYKTOB MUTAHNS IOKA3BIBAIOT, YTO
UX TOMYJSIPHOCTE pacTeT. «OpraHmIecKuin»y, KOTOPbIil paHblile ObLT TEPMUHOM HOBH3HBI, TEIEPh CTAT TOPA3/I0
Goree pacpoCTpaHEeHHBIM, U OTPEOUTENN HAUMHAIOT Pa30MpPATHCs B HOKYIIKAX OPraHMYECKHX MPOITYKTOB.

B TO Bpems Kak MOKyNKa OPraHMYEeCKHX MPOIYKTOB IHTAHHS MOXXET OOOUTHCH PECTOpaHy AOPOXKE, YeM
HOKYTIKa OOBIYHBIX IIPOIYKTOB IIUTAHSA, HOTPEOUTEIN TOTOBBI INTATHTH 32 3TO JAONOIHHUTEIbHBIE ICHBIU, YTOOBI
IIATAThCSL KOJOTHYECKH YHCTBIM CrocoOoM. ONHO HCCIENOBaHHE 3€NCHBIX PECTOPaHOB IOKA3alo, 4TO
GOJIBIIMHCTBO MOTPEOHTENECH TOTOBBI IUIATHTE OOJIBILIC B PeCTOpaHaX, IIe MONAIOT KOJOTHYECKH YHCTBIC H
MECTHBIE IPOIYKTHI MUTaHUA. B memnom, 65% morpebuteneii OTMETHIIN, 9TO OHU OyITyT FOTOBHI INIATHTH Ha 10%
Gorblie, YTOOBI HOOOEHATh B «OPTaHMYECKOM PECTOPaHE.

Ceifyac «opraHM4ecKHe» MoBapa MOTYT HAalTH B TEUEHHE BCErO rofia OpraHudeckue GpyKTbl H OBOLLH,
MaKapOHHbIC H3eNHs, XJIeO0OyNIOUHbIe H3ICIUS, OPTaHMYeCKUil IIOKONal, MeH, ChIp M MHOTHC APYTHe
OpraHUYecKHe MPOLYKTHI, B TOM UHCJIC BHYIIUTEIBHBIA CIMCOK OPraHWYECKHX BHH M CIHPTHBIX HAIIUTKOB.
ITmoc, opranmgeckoe Gomblle He 03HAYAET «3eneHb». OpraHudecKoe MACO IHUPOKO JOCTYIIHO, OT JAOMAIIHEH
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ITHIBI IO TOBSIMHBL, OapaHHHBI U MHOroe japyroe. I1ocMOTpHTE, YTO JOCTYIHO B CEPTH(HIMPOBAHHBIX
OpraHHYECKHUX NPOIYKTaX.

BrlpanpiBanue opraHMyeckod NUINM HMMEEeT MHOIO IpeuMylnecTB wisi Hamell 3emum. [Ipaxtuxa
OPraHMYECKOro CEIbCKOIO XO3SHCTBA HE TOJIBKO 3AIMILACT IUIAHETY, HO M MOXKET JaXe MOMOYb YITy4IlHTh
TEKyI[He HEraTHBHBIC JKOJOrnyeckue mpooiembl. Korna Bel HHBECTHpYeTe B OpPraHMYECKHE MPOLYKTBI JUIs
CBOETO PECTOpaHa, Bbl CIIOCOOCTBYETE 3aILUTE OKPYIKAIOIISH CPEIIbL.

— INapamensHo ¢ OpraHMYECKUMHU TPEeHIaMH BCE OONBIIMX OOOPOTOB HAOMPAeT TEHICHIMS BEraHCKUX
npeAnpusaTrid muTanus. KoHIenm s pacTuTebHOCTH ceifdac HabupaeT BCE OONBLIMX 00OPOTOB U IIIOOATIBHO
MPOLIBETACT, JaXKe MMEs CBOIO HHUIIY B MEXIyHAPOIHBIX ABTOPUTETHBIX CETSAX OBICTPOrO MHUTAHUS THIIA
McDonald's nitit A&W, KOTOpbIe IpeAiaratoT BeraHCKue Oyprepbl.

IponyKiwst pacTUTENBHOrO IPOUCXOXKICHHUS TAKKE MMEET MEHbLIIee INI00aIbHOE YKOJIOrHYECKOe BIUSHUE,
KOTOpOE B HACTOSIIEE BPEMsI SIBIISIETCS] TOpsiYeit TeMOi.

B cBsi3u ¢ pa3BUBAIOLIEHCS TCHICHIMEI BEraHCTBA, MOJIHO CTAHOBUTCSI HCTIONB30BAHHE MPOYKTOB HOBOTO
MOKOJICHHS], TAKUX KaK DPACTHTEIbHOE MOJIOKO (MMHIAJIBHOE, PHCOBOE, OBCSHOE, IMIIEHUYHOE, SYMEHHOE,
KOKOCOBOE, COEBOE), TAXMHH, XyMYC, MaHMAKH, caTail, OpeXOBOE€ MaclO0 M OPEXOBble IACTHl (apaxucoBOE,
MHHJIAIIBHOE, KEIIbIO, KSAPOBOE H Jp.), IPOAYKTHI U3 MOPCKUX BOIOPOCIICH, pasinyHbIC BUIbI MyKU (OBCSIHAS,
IpeyHeBasi, HyTOBasl, CIIEIbTOBAs, KOHOILIHAS, JIbHSHAS, KOKOCOBAs, MyKa M3 IUIOI0B POXKKOBOT'O JIepeBa U JIp.),
yaii MaT4a, KoJOaCHbIC M3/ENHS HA PacTUTENbHOE OcHOBe W mpouee. Tawke Tpenmom 2019 roma siBisercs
HCTIOJIb30BaHHE ChEJOOHBIX IIBETOB (LIBETKU OypadHUKa, JTaBaH bl M THOUCKYCa).

— Konnemms «free fromy», koTopast B CBOEH MOy IIpHOCTH HaOMpaeT 000POTHI €ILIE CO BPEMEH «Oe3 TIIFOTEHaY.
[omysspHOCTh 3TON TeHICHIMK OYy/ET MPOJODKATh PACTH Ha (POHE MOCTOSIHHO PACTYIIEH OCBEIOMJICHHOCTH 00
aJUIEPrMM U HETePIUMOCTH. MOJIOUHbIE TPOYKThI TAKKE OCTAOTCS MO NMPUCTAIBHBIM BHUMAHHEM, C PACTYILIM
YHICIIOM HCCIIEIOBAHHH, CBIICTEIECTBYOLIM O TOM, YTO B3pOCIIBIM HE Hy)KHa JIAKT034. B rocie/iHee IIIaBHbIM BparoM
SIBIISICTCSI pa)MHUPOBAHHBIN caxap, KOTOPbIi Terephb CBsI3aH ¢ OONE3HsIMHU Cep/lia, MPESK/ICBPEMEHHBIM CTAPCHHEM,
O)KMPEHHEM M YCKOPEHHBIM Pa3BUTHEM PAKOBBIX OITyXOJiei. Jt1a Oopbda ¢ caxapoM HPHBOAMT B IOCIEIHEE BPEMs K
BcE OOJee aKTHBHOMY TOSIBIICHUIO M MCTIOJIb30BAHHIO PA3TMYHBIX caXapo3aMeHHTesIel, K KOTOPbIM MPEIbsBISIETCS BCE
Oonblre TpeOOBaHMI OE30MACHOCTH — JIOAM CTAHOBSTCS Ooniee OCBEIOMJICHHBIMH O BpEIE XMMHYECKUX
caxapo3aMeHHUTeNeil U IepexoiT Ha TIPUPOIHYIO CTEBHIO, SPUTPUTON, M3oMaisToonmrocaxapua u ap. (Unest Free
From Sugar (S), Gluten (G), Lactose (L) Select greater life).

Kpome Toro, ocoboe BHHMaHWE YIAEIACTCS TaKMM Mpoaykram Karteropuu «free from» kak: I'MO,
AQHTHOMOTHKH, TOPMOHBI, XUMHSI, [IECTULIHIBI U TIpOYee.

— PemecnienHast KyxHs. DTa KOHICIIIMS JEJIaeT akKIEHT Ha YXO/Ie, SKCIIEPTH3e U KaueCTBE HHIPEIHEHTOB KaK
KIIIOYEBOM ITIPHOPUTETE, MOJOOHO TOAXOAY, MPHHATOIO PEMECICHHUKOM, KOTOPBIH paboTaeT ¢ JIepeBSHHBIM
CTYJIOM WJIH YKpAllIleHHeM. DTa TEHICHIIMS CBsI3aHa C PaCTYIIM CIIPOCOM CPEIH MOTPeOUTEN e, KOTOPbhIE XOTAT
3HaTh OOJIBLIIE O IPOUCXOMKICHUH THILH, & TAKKE WX JKESIJAHHH TTOTPEOIIATh CBEKHUE MECTHBIC HHIPEIUCHTHL.

XoTsl paHblIle JTIOIU He JyMal O TIPEeKHEW )KU3HU CTeHKa Ha UX Tapelike, OTHOIICHNE K TIPOUCXOKICHHUIO
TOTO, YTO MBI €I1M, KapAHHAIBHO M3MEHHIOCh. Tereph JIF0M XOTAT 3HaTh, YTO BXOJUT B OJIFOI0 M KaK MHILA
Obl1a 00paboTaHa. DTH TpeOOBaHMS NMPHUXOMAT C PACTYIIEH COLMAIBHOM OCBEIOMIIEHHOCTHIO. Harmpumep,
KJIMEHTBI CIPALIMBAIOT, YTO JAENAeT PECTOpaH, YToObI MOMOYb MECTHOMY COOOLIECTBY IPH 3aKYIKE €ro
HHIPEIMEHTOB WM YBAXKAET JIM TIOCTABIIHK UCTIOJIB3YEMBIE IPOYKThI U OKPY)KAIOIYIO CPELy.

— Orxa3 or mactuka. EBponefickuii napnamMeHT ogoOpwul MOJNHBIA 3apeT IUIACTHKOBOM IOCYIB! M JIPYTUX
OJTHOPa30OBBIX MPEAMETOB U3 IUIACTHKA Ha Tepputoprn EBpocorosa. 3amper Berynaer B ciuty B 2021 roxy (furactuk
cocrasisieT okoto 80% Beero Mopckoro Mycopa). [Ipesmonaraercst 3ameHa Ha GHOpa3NaratoIfecs: MATePHAIIBL.

— COOp IIAHHBIX M AHATTHKA. JIaHHBIC M aHATMTHKA Ceifuac akTyaIbHbI B OM3HECE, M TeKyILE TeHICHIIMU B cdepe
OOI1IECTBEHHOTO TMTAHKS YKa3bIBAFOT HA TIOCTOSTHHOE MOBBIILICHHE 3HAYMMOCTH AHATIATHKH IS TTHILIEBOM INPOMBILIIICHHOCTH.

OrcrexnBaHie TEMITEPATYpPbl MAIIMH H 00OpPYIOBaHHsI, PAacXoa Maciia ¥ KOJIMYEeCTBa OTXOJIOB, BCS 3Ta
uHpOpMAIHUs MOXKET ObITh COOpaHa M HHTEPIPETHPOBaHa, YTOOBI TOMOYb HE TOJIBKO COKOHOMHTD Ha 3aTpaTax,
HO U MOBBICUTH 00LLYI0 3 (EeKTHBHOCT U POU3BOUTEILHOCT PECTOPAHA.

— Apromarmsaups. OHa JenaeT BElW IPOILE, JENaeT MpoLecchl OoJee ONTMMM3MPOBAHHBIMHE, IpeIyiarast
BCECTOPOHHEE YITyHIICHHE IPON3BOAUTENHHOCTH. ITO OTHOCHTCS KaK K ITHILIGBOMY CEKTOPY, TaK M K JIIOOOMY IpyroMy.

OnHO# U3 ITIaBHBIX TEHICHIMIA B 00JIaCTH MPOAYKTOB NuTaHust B 2019 roxy craHer BO3pocLIMii ClIpoc Ha
aBroMaru3aiuio. Co CTOPOHBI KyXHH OH OyIeT BKIIIOYaTh B CE0sl aBTOMATH3AIIMIO TIPOCTHIX M TIOBTOPSIFOIIMXCS
3a[a4, TAKHX KaK CKJIaJbIBaHHE Cal(EeTOK WM YIAKOBKA Majovek VIS €Ibl M IPYrod MOCYIbl. DTO TaKKe
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OTHOCHTCSL K Oojee JCJIOBOMY IIPOLECCY, TAKOMY KaK YIIPABJICHHC 3allacaMu M 3aKas. ABTOMaTI/ISaHI/ISI
TIPOUCXOUT HE TaK, YTO YEJIOBEUCCKOC B3aHMOL[eﬁCTBPI€ YCTPaHACTCs, a TaK, YTO OHO CKOPEEC ONITUMU3UPYCTCS.
Cnmcok ucnoIbL30BaHHOM JIMTEPATYPhI:

1. https://www.thebalancesmb.com/organic-and-natural-food-trends-4161458
2. http://prohotelia.com/publikacii/horeca-i-zakon/
3. https:/Mww.gsrmagazine.com/search/site/quick%20service%20restaurant

PLJI0JOI'TYHI HAYKH

Chechur Tetiana
Uzhgorod, Ukraine
WEBSITE TRANSLATION AND LOCALIZATION

Whether a company is an established giant with subsidiaries around the world, or a small company expanding
for the first time into overseas markets, a well-coordinated international sales and marketing effort is critical for
success. Localization is an integral part of that effort.

A web site can serve as a company’s premier marketing tool, a facilitator of direct sales, a technical support
mechanism or for purposes of public relations [5].

Translating and localizing a web site is a complicated but necessary task. The idea of making versions of a
site in different languages has, at its core, a desire to show the consumer that the organization is willing to
accommodate his or her needs — showing concern toward the customers [2].

According to recent research, users perceive accompany more favourably (for example, more trustworthy, more
likeable, etc) when they see a version of the web site in their mother tongue, regardless of their English proficiency.

Written text plays a crucial role on the web, as most web sites (particularly corporate sites) are content-based.
Language has significant branding and perceptual influences on user psychology [1].

On top of the linguistic and technical issues, web site localization also faces cultural issues.

Culture, in terms of web localization, refers to how people from a specific location view and react to images and messages
in relation to their own patterns of acting, feeling and thinking, all of them often ingrained in people by late childhood.

The terms “website translation” and “website localization” are often used so interchangeably, it’s not
uncommon for marketers and others to be unaware of the differences—or even know that there are any. While the
terms and processes share similarities, understanding what sets them apart can do more than just benefit your
knowledge of the industry—it can also help you (and your brand) globalize more efficiently and profitably[3].

Translation, localization, and transcreation are similar in the way they relate to language and culture. All hold
equal importance in globalizing a company or product, as they allow a foreign audience to understand a company
or product’s service. However, understanding where the differences lie between the three and what role each plays
in globalization can be confusing [3].

People from different countries are different and therefore users from around the world will use a web site differently.

International usability is difficult to reach; nevertheless as usage grows on multiple countries, sites will die if
they do not provide quality service to their international customers.

A good way to overcome the problems of web site localization is good planning and good understanding of
what needs to be done: hard-coded text; hard-coded fonts; foreign characters; cultural issues and symbols; locale-
specific content; consistency; leveraging text; text embedded in graphics, video or animations; text embedded in
graphics, video or animations; sort order; quality assurance [1].

Localizing slogans often prompts translation difficulties. The very nature of slogans makes them challenging
to translate—instead, transcreate.

The very nature of slogans makes them challenging to translate. Many times slogans are very creative, playing
on cultural idioms and puns [4].

Take McDonald’s and its famous slogan “I’m lovin’ it.” The fast food mogul localized this slogan to “A7 ye
mobmo”. Tt can have different meanings, because “Love” - «moOutn», 1 «koxatu», i «mmomgobaTUC», i
«oboxHIOBaTImY. But when you look at the ads, you understand that “4 ye o6mo ” the very best option. Because
the video is not a romantic couple who "koxac™ each other, and the company of friends who simply "wo6ums" to
spend time together, naming burgers.
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