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The development of  our country as a democratic and independent state 
opens new travelling  possibilities for our citizens both for business and for holi-
day.  Some people travel on their own, while the others request assistance from 
tourism specialists for planning their itinerary. In this context when choosing a 
travel agency and a tourism specialist their images are of great importance. In our 
opinion the images of the travel agency and the tourism specialist are interconnect-

e-
velopment  with the help of foreing language tutorials.

The aim of the research  is to  highlight the influence foreing language tuto-

Research literature regards image as the impression that a person, an organi-
zation, a product, etc. gives to the public [1];  the reputation that a person, organi-
zation, product, etc. has, including the characteristics, appearance, etc. that they are 
known for [2].

s-
sional language practice until 1992, which led to its simplified perception and un-
certainty of the scientific appara
a holistic, well-defined, stable and renewed in the mass and / or individual con-
sciousness of the image of the object, which is created to transform it into society. 
[3, p 7]

Image refers to a group of socio-psychological phenomena. Thus,  it obeys 
all the basic laws of social psychology. Among the most important are the follow-
ing:

a person is a social being, he/she is extremely dependent on his/her 
group and social environment;

human behaviour in the group is determined by stereotypes, i.e. gener-
alized and simplified ideas;

the attitude of the whole group to a particular person significantly af-
fects how he/she will be perceived by individual members;

in different groups, the same person may have a different reputation 
and, consequently, appropriate behaviour;

a positive attitude of the group to the individual contributes to the so-
lution of its problems [4, p 19].

Professional image is a multifaceted, interdisciplinary concept, the essence 
of which synthesizes the social image of the characteristics of a certain socio-
professional group in accordance with the expectations of society. Simultaneously 
it is a holistic, dynamic and integrative, conditioned way for a professional activity 

-
- n-

al and personal self-development and self-improvement. The aim of professional 
image is the achievement by the prototype subject of professional and personal 
goals in relation to ensuring coordination of actions, mental states of participants in 
the labour process  [5, p.196].
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multifaceted image. It should not have a large number of characteristics. Its study 
should be carried out forscheme with a limited number of components:

the behaviour and nature of relationships in the workforce;
the professional activity results  [6, p. 224].

l-
oped during their study at university. It includes both hard skills and soft skills. Fu-
ture  specialists develop their hard skills when studying professional courses and 
soft skills when studying courses of a humanitarian cycle.

arian cycle. 
During the course students develop such soft skills as communication skills, team-
work and leadership skills, critical thinking skills.

Today one of the requirements for modern professionals is a foreign lan-
guage knowledge as a means of communication. According to the Common  Euro-
pean Framework of Reference for Languages:  Learning, Teaching, Assessment, 
the main aim of a  foreign language teaching is mastering the language as  a way of 
intercultural communication, development of  skills to use a foreign language as a 
tool in the dialogue  of cultures and civilizations in the modern world [7]. The 
communicative competence background are communication skills that are devel-
oped on the basis of speech knowledge and skills, socio-cultural and sociolinguis-
tic knowledge. Foreign language communication skills are very important for fu-
ture tourism specialists, as they communicate both with their tourists and the repre-
sentatives of the country/city/town they are in.

Students develop their communication skills through group and pair work, 
watching and discussing films and travel programmes, reading professional texts.

Making presentations is also important when developing communication 

City/Tow
p-

ics of their presentations, but also discuss them with the group.
When developing teamwork and leadership skills students are also devided 

into groups (teams), and each group appoints a leader or he/she can be appointed 
by a lecturer. Teams led by their leaders receive different tasks such as making and 
telling  a story, organizing an event,  solving a problem, making a group presenta-
tion.

Critical thinking skills are important for future tourism specialists, as they 
have to solve the problems quickly, single out true information from the false one. 

We develop critical thinking skills with the help of working with texts in 
which students search necessary information, reading and comparing different 
websites and social media pages.

their professional qualities. Foreing language knowledge plays an important role in 
their image development as it will help them to stand out as  specialists.
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Further study becomes the problem of future e-
dia etiquette  rules development and improvement.
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