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AN INVESTIGATION INTO UKRAINIAN MUSIC FESTIVALS PRACTICE BY
ANALYZING FESTIVAL INDUSTRY IN THE UNITED KINGDOM

This work represents the current situation in the music festivals industry of the United Kingdom,
discuss it’s the cultural and socio-economic impacts and highlights the strong sides of UK festivals
market. Besides this, analogies with Ukrainian music festivals have been drawn and recommendations
for implementing good practices from UK done. The study mostly includes examples of commerciat
major music festivals. In today’s situation of “hypereventfulness™ or “hyperfestivity” {Richards 2015,
p. 245], events studies transformed into a separate science with its own theories and literature.
Therefore, the research involved reading works on a common events management theory from such
authors as Getz, Bowdin, Bladen et al., Goldblatt and more specific studies on festivals impacts of
Picard and Robinson, Newbold et al., Gibson and Connell, Yeoman et al.

Picard and Robinson [2006] discussed, that nowadays festivals are playing a significant role
in both domestic and international tourism, naming this phenomenon *festival tourism’. Weather it
is traditional celebration or a planned commercial event, festival is a ‘product’, desired by tourists.
Bladen et.al. [2012} names cultural events and festivals the major industry sector, which creates a

significant impact on tourism and service economies. In the study about popular music festivals
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[Gibson and Connel, 2011}, the value of festivals is represented by performance itself, tourists

attraction, economic development and opportunity to express political and social statements.
Coming to the certain area for a festival, people become not only audience for this event, but also
for local environment, which includes hotels, cafes, bars and museums.

United Kingdom is a perfect example of success in this industry, having more than 600
annual music festivals on the market with such giants as Glastonbury, Reading and Leads,
Download, V-festival. According to statistical website ‘Statista’, music tourists spending’s at UK
festivals reached 1,736 million GRB by 2014 year, with the average spending of 751 GRB from
overseas tourists. Glastonbury festival of music and contemporary performance art deserves special
attention. Holding annually since 1970 on farm in the South-West of UK, festival attracts 135,000
visitors, with all tickets sold out long before the program announcement. Tickets for the 2017 year
were sold in 54 minutes [Hawkes, 2016]. One of the reasons of UK festivals success is ongoing
innovations and diversity of products. As an example, Scottish festival T in the Park in 2008 added
to the festival some new experiences, such as Fancy Dress Friday, which enhanced the festival
community spirit by common dressing up, and an extra camping night to spend it on additional
entertainments: silent disco, cinema, bars, and fairground {Bowdin, 2011]. Adding any extra content
to the festival can make it stand out from all the others of its kind and attract new audience. Another
essential is finding niche in such a variety of events. While mostly young funs drink beer and have
fun on the ‘muddy’ Reading and Leeds festival, Festival Ne6, hold in the Italian style village
Portmeirion in the North if Wales positions itself as a high cultural family friendly festival with live
performances, high quality food, poetry readings, theater, talks.

Another matter, which makes UK festivals industry work so well is a high level of outside
organization. First of all, it is transport: all major music festivals provide attendees with bus service
in cooperation with naticnal bus company. Secondary, festivals volunteers are recruited and
coordinated by the outside firms, such as Oxfam, Seed stuff, FestStuff, Hotbox. One of them,
Oxfam, is a charity organization which additionally provides events internships and every October
with the help of volunteers organize local Oxjam festivals around the entire county, developing
local music scene [Oxfam GB, 2017). Furthermore, many UK universities provide Events
Management degree courses, which create a big number of professionals to develop the industry
further. It worth to mention, that UK festivals are also involved in sustainability issues, creating
environmentally friendly camps and recycling, minimizing their negative impact on ecology.
Finally, Great Britain music scene has always been influent in the world music industry, so the big
amount of famous musicians and common national love to music have definitely played a

significant role in the festivals development.
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Bermes [2015] discuss, that Ukrainian festival movement already obtained some kind of

form, but still in a stage of formation. The popularity of music festivals rapidly increased in the last
decade. The most successful Ukrainian festivals examples, which are close to the level of European
open- airs, are Zaxidfest, Faine Misto and Atlas Weekend. A good example of combining
international music and art festival and Ukrainian ethnic features is festival Kraina Mriy. In the
interview for the Ukrainians, Evgenia Strizhevska, creator of the Polyana Music Festival in
Transcarpathia, successfully held for the first time in 2016, tells that now it is not hard to find a free
festival niche, but by bringing festival into the region an amazing impact can be created — festival
goers will stop in local hotels, buy excursions, visit restaurants. Although, currently music festivals
industry in Ukraine does not work very smoothly. In 2014 the political situation caused closure of
two major festivals - Stare Misto and The Best City.Ua, because of the bad financial and refusal of
foreign musicians to perform in Ukraine [Bondarenko, 2016]. This year has also ruined Crimean
festival scene, making to move away Kazantip fest, which for the long time have been almost the
only one successful commercial festival in the country. Despite of this Koktebel Jazz Fest moved to
Odessa region, where now it is annually staged and grows in popularity. Another issue is problems
with local authorities. Kyiv Open Air, held in 2015 through all the summer, staging small art and
music events around the entire city couldn’t continue, as process of getting licenses and permissions
was too long and complicated.

To conclude, music festivals play an important role reflecting both on local and national
culture, artist’s innovation and culture exchange and at the same time touristic market, promoting
the destination [Newbold at al., 2015].Although the Ukrainian festival movement is yet at the
beginning of the development, it has future. There are several festivals with a big potential, but the
market is still half free and needs creative event entrepreneurs to fill it. Important investigations can
be made by implementing foreign practices in festivals operation. Recommendations, based in
research of United Kingdom and Ukraine music festivals industry is to wider the festival product by
creating innovative ideas, develop the festivals organizers and suppliers network, work on the
governmental support of events and bring festivals to the new places, creating ‘all around the
county’ festival map. ‘
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