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PO3JILT 8

EKOHOMIYHI MPOBJIEMU IHHOBALIITHO-
IHBECTULIAHOI'O PO3BUTKY MIAIIPUEMCTB
XAPYOBOI TA 3EPHONEPEPOGHOI MPOMUCJIOBOCTI
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PROBLEMS AND FEATURES OF FRESH WATER MARKET
DAVELOPMENT IN UKRAINE AND IN THE SLAVUTA CITY

Yeynikova O. L., student of the faculty of Economics, business and control
Odessa national Academy of food technologies, Odessa

Water is the most important constituent of our life environment. Clear water consump-
tion provides us with normal processes in body as a whole.

The following segments are singled out in the structure of fresh water market:

— mineral carbonated water;

— mineral non-carbonated water (produced from wells);

— water unsugared and unflavored (produced from any source, purified and artificial-
ly carbonated); ice and snow.
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Picture 1 — The dynamics of fresh water production in Ukraine in 2010-2014*
in physical terms, mln dal

From total volume of fresh water in 2014 the production of mineral water made up
125,6 min dal. Where the part of carbonated water was 68 %, a part of non-carbonated — cor-
respondingly — was 32 % and that is 5.2 % bigger than in 2013.

Annually one Ukrainian consumer consumes 39.2 liters of mineral water (both carbo-
nated and non-carbonated).

Despite a decline in 2014 the market of mineral water remains promising and its con-
tinuous growth is forecasted. Firstly, it is related to popular trend on healthy nutrition and liv-
ing of the population, record temperature marks at summer months. Secondly, it is related to
the deterioration of tap water quality. Thirdly, it is related to the large earning power of busi-
ness that means the increasing competition.

We have conducted the research of consumer demand of Slavuta citizens for the pur-
pose of studying the possibility and reasonability of organizing a production of fresh spring
bottled water. The results of the poll have indicated that depending on the type of package,
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domestic consumer prefers plastic packaging to the glass one. One of the influential factors of
the consumer choice is the design of water — the shape of the bottle and label design. In condi-
tions of the crisis Ukrainian consumers have started to save more and move to less expensive
brands.

We can see a tendency of decrease in demand for carbonated water and increase in
demand for non-carbonated water and slightly carbonated one.

A volume of 0.5-0.7 liters is still the most popular for consumers in the hot periods, in
the category of carbonated water the bottled water of 1.5 liters remains popular, non-
carbonated water is preferably bought by the consumers in volumes of 5-6 liters.

Ukrainian water producers can be divided into four main groups:

— market leaders that work all across the country (beside IDS Group they are “Erlan”,
“Obolon” and “Coca-Cola”);

— the producers that focus on a certain region and are the largest ones within the re-
gion (“Gals” in Kharkov, “Akvaplast” in Dnepropetrovsk, “Mizun” in Rovno, etc);

— medium producers that are present in a majority of regions, but have insignificant
market share (“Panda”, “Malbi”, “Econia”, “Nebesnaya Krinitsa”, etc.);

— small producers that focus on local market segment.

At the moment import and export of fresh water in Ukraine is underdeveloped. The
indicator of mineral water export is 4 times lower than that for import. In last 3 years (from
2012 to 2014) the tendency of the export volume decrease has remained. One of the main
Ukrainian exporters is IDS Group, 80 % of water export.

Conclusion: The market of fresh water is formed; it develops rapidly, despite the de-
crease of the population living standards. The trend of growth for fresh water market share is
present in both small towns and large cities in our country as well as abroad. The perspective
for production of spring water for export is also increasing.

The market is described with the presence of distinct leaders and the high level of
competition.

The production work is carried out when there is a well and proper equipment for bot-
tling of water into the containers.

In the current situation it is reasonable to consider the project of organization in the
Slavuta city the spring and mineral water production with its realization on both its local,
home market and external market.

Scientific Director — Ph.D. Volkova S.F.
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