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AHOTALIS

AKTyajbHicTb Temu. CTBOpEeHHS HOBUX OI13HEC-IPOCTOPIB 3yMOBJICHO
BIUTUBOM 1H(QOpPMALIMHUX TEXHOJIOT1 Ha €KOHOMIYHI Mpouecd. ABTOMaTu3allis Ta
KOMIUJIEKCHE TporpaMHe 3a0€3MeUeHHs] YIPABIIHHS PaJUKaIbHO 3MIHIOIOTH MPOCTIP
MIANPUEMCTBA, CTBOPIOIOYM HOB1 O13HEC-TIPOLIECH Ta OTPUMYIOUH HEOOMEKEHUU
JocTyn 1o iHopMalii, 1o chopusie peam3aiii MOpuOYTKY MiANPUEMCTBA.
[HpopMmaliiiHi TEXHOJOTIi BIUIMBAIOTh Ha MIJBUILEHHS SKOCT1 Ta KUTBKOCTI NPOAYKIIi
HiAPUEMCTBA, CTBOPIOIOTH YMOBH JUIS TIJBHINCHHS PIBHS JKUTTS HACEJICHHS 1
3MIHIOIOTh YMOBH (DYHKIIIOHYBaHHS COLIIaJIbHO-€KOHOMIYHOTO MEXaHI3MY 3a PaxyHOK
3MIHM YMOB TIpalll Ta BAKOPUCTaHHs 1HGOpMaIlii sik 00'ekTa mparii.

VY mepmomy po3aiii «BniauB iHdopManiiiHux TexHoJIOrili Ha AisVIBHICTH
NiANMPUEMCTBA» PO3IJISIHYTO 0COOIMBOCTI 1H(GOPMAIIHHOT TISTTBHOCTI MIANPUEMCTB,
IPOAHAII30BaHO 3ajayl YIpaBIiHHI, M0 peani3yloTh i1HGOpPMalIHUN MpoIec,
3p00JIEHO BUCHOBKH.

VY npyromy po3nini «AHajdi3 omiHIOBaAaHHA podoTH iHdopmamiiiHOI cucTeMH
nignpuemctBa 3AT «OAECAKOHIUTEP»» 3xaiiicneHo aHami3 ¢akTopiB MIKpo-,
MaKpoO- BHYTPIITHLOTO CEPEOBUIIA MIAMPHUEMCTBA, 3pO0JICHO BUCHOBKH JI0 PO3ALTY 2.

Y 1perbomy po3ainy «llasixu ynockoHajieHHs1 cTpaTterii po3BuUTKy 3AT
«OJECAKOHIAUTEP» B ymoBa iHdopmaniiiHOl €KOHOMiIKH» 3alpONOHOBAHO
nusixu crpaterii po3Butky 3AT «OnecakoHauTepy, 3MIHCHEHO OIIHKY €(heKTUBHOCTI
BIIPOBAKCHHs [HTEpHET-Mara3uHy B MiSUIBHICTH MIAMPUEMCTBA. 3pOOJICHO 3arayibHi
BHUCHOBKH.

KBanigikaniiina po6ora 6akanaBpa mictuth 65 ctopinku, 17 tabmump, 18
pucyskiB. [lepenik mocuianb HapaxoBye 33 HalilMEHYBaHHS.

KarouoBi ciaoBa: indopmariis, cucrema, nudpoBa eKOHOMIKA, KOHIUTEPChKA

raixysb, Mepexa [HrepHer



SUMMARY

Actuality of theme. The creation of a new business space is conditioned by the
impact on the economic processes of information technologies. Automation,
comprehensive management software radically change the space of the enterprise and
create new business processes, gaining unlimited access to information that
contributes to the realization of the interests of the enterprise. Information
technologies affect the improvement of the quality and volume of products of
enterprises, creating conditions for raising the standard of living of the population,
changing the conditions of the socio-economic mechanism due to changes in working
conditions and the involvement of information as a subject of work.

In the first chapter "Influence of information technologies on the activity of
the enterprise” the peculiarities of the information activity of enterprises are
considered, management tasks implementing the information process are analyzed,
conclusions are drawn.

In the second section, "Analysis of the evaluation of the information system of
the enterprise ODESAKONDYTER" CJSC, an analysis of the factors of the micro-
and macro-internal environment of the enterprise was carried out, conclusions were
drawn for section 2.

In the third section, "Ways of improving the development strategy of
ODESAKONDYTER CJSC in the context of the information economy", ways of the
development strategy of ODESAKONDYTER CJSC were proposed, and the
effectiveness of the introduction of the Internet store into the company's activities was
evaluated. General conclusions are made.

The bachelor's thesis contains 65 pages, 17 tables, and 18 figures. The list of
references includes 33 titles.

Keywords: information, system, digital economy, confectionery industry,

Internet network
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BUCHOBKH

AHaniz BIIMBY 1HGOpPMAIIMHUX TEXHOJOTIM Ha JISJIBHICTH KOMIIAHIL;
BU3HAYEHHS 3aBAaHb YIPABIIHHS IS peanizamii iHpopMaliiiHuX TpoLEeciB, TAKUX SIK
KOMIT'IOTepu3allis, MeiaTh3aLis Ta IHTEJNEeKTyali3allis; M1 BULLIEHHS
IHTEJIEKTYaJIbHOTO MOTEHIIIAIy KOMIIaHii; pO3BUTOK 3HaHb 1 HABUYOK CHIBPOOITHUKIB
3 ypaxyBaHHSM HasSBHOCTI IITYYHOTO IHTEJEKTY; CHPUUHATTS 1 TreHepais
iHpopMmarIii.

ABTOp NpoONoHye MOOYIyBaTH IHTEPHET-MarasuH, 00 CKOPOTUTH OOpPOOKY
iHpopmarllli Ta AUGPEPEHIIIOBaTU CBOIO MNPOAYKIIO BiJ IHIIMX, a TaKOX OLIHIOE
crnocobu mosinmieHHs iH(opMaiiiHoro 3a0e3neyeHHsi CUCTeMH ympasiiHHs. Ha

MiICTaBl JaHUX MPO COLIaTbHI €(eKTH IHTEPHET-MarasuHy, peaii3oBaHOr0 y BUTIISII

IHTEJIEKTYaJIbHOI BJIACHOCTI, BIH € ONTUMICTUYHUM 1 Ma€ TO3UTUBHUMA €QeKT.
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