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PO3BUTOK INEPCOHAJIY BITYU3HAHUX TTIAITPUEMCTB, K
INEPEYMOBA E®EKTUBHOCTI IX JISIJIbBHOCTI
Kozak K. b., x.e.H., 1o1ieHT Kadeapu MEHEIKMEHTY 1 JIOTICTUKH,
Onecpka HalllOHAIbHA aKaIEeMisl XapuOBUX TEXHOJOT1H

B npomeci iHTeHCHBHOT TpaHchopMalii CoIlaJbHO-€KOHOMIYHOI CHUCTEMH
VYkpainu BakJiMBa poJib HAJIEKUTh PO3BUTKY MEPCOHATY BITUM3HSHHUX I1IIMPUEMCTB.
[lepconan € OJHOYACHO JXKEPEIOM 1 OCHOBOIO (POPMYBAaHHS PUHKOBHX Ie€peBar Ta
000B’SI3KOBOI0 YMOBOIO KOHKYPEHTOCIIPOMOXHOCTI MiANPUEMCTB. OUEBUIHUM € TOM
¢dakT, MO PO3BUTOK MEPCOHATY MIANPUEMCTBA CIPUSE MIABUIICHHIO PIBHS HOTO
KOHKYPEHTOCIIPOMOXKHOCTI. [IpoBiiHI MeHepKepr MPOMUCIOBUX MIAMPUEMCTB KpaiH
CBITY IOCTAaTHBO JTABHO 3PO3yMLIH, III0 HEOOX1THOIO YMOBOIO IIPOTPECy € 3a0e3MeUeHHS
PO3BHUTKY TPYJIOBUX PECYPCIB MIANPUEMCTBA, BOHU 3BEPTAIOTh Ha I1e OCOOJIUBY yBary i
OTPUMYIOTH BiANOBIHI pe3ynbTaTH [3]. B YKpaidi moku mo € KepiBHUKH ITiIITPUEMCTB,
K1 HE TOCTAaTHBO PO3YMIIOTh, 1110 KaMiTaJlbHI BKJIAJACHHS Y PO3BUTOKTPYAOBHUX PECYPCIB
MIIPUEMCTBA € TAKUMU K TPUOYTKOBUMU, SIK 1 IHBECTHUIIT Yy OYAb-SKHil IHIIUN (aKkTop
BUPOOHUIITBA.

JlochipKeHHsT POl PO3BUTKY TPYJIOBUX pecypciB (NMEpCOHaNy) y isIbHOCTI
MIPUEMCTBA PO3MVIIHYTO B Tparsix Takux BueHuX, gk H.JI. [aBkamosa, B.I.
Boponkosa, M.M. Tumormenko, FO0.M. Bopo0iioBa Ta 6aratbox iHmux [1,2,3,4].Pazom
3 TUM CJIiJl HArOJIOCUTH, 1110 aHAJI3yI04YU Pe3yJIbTaTH JAOCHIKEHb, OTPUMAHUX 1HIIUMHU
aBTOpaMM, a TaKOX BJIACHI, MOJKHA JIUTH JCAKHUX Ba)KJIMBUX BUCHOBKIB. Tak, ycmix
HiIPUEMCTBA B LUJIOMY 3aJIEKUTh BIJl YCIIXY KOXKHOT'O TpaIliBHUKA TPYIOBOIO
KOJIEKTUBY. B yMoBax noctiitHoi TpaHchopmalili EKOHOMIKH BaKJIMBUM € 3a0€311€UEHHS
NoTpeOM  MIANPUEMCTB Yy  CHELialicTaX, Kl TOCTIHHO MiJABUINYIOTH  CBii
npodecioHani3M Ta po3BUBalOThCA. E(QEKTHBHUM BHXOAOM 13 MpoOJIEMH KaJpOBOTO
nedInuTy y TaKuX MpaliBHUKaX MOXKE CTaTH IIIECTIpsSIMOBaHa poOOTa TiIIMPUEMCTBA
M0 PO3BUTKY MEPCOHANY y BIANOBIAHOCTI 0 HOTO CTpaTerii Ta Micii.

OTxe, po3BUTOK 3a0e3IeUye ITiIBUIICHHS 3araJIbHOTO 1HTEJIEKTYalbHOTO PIBHS
0COOHMCTOCTI, PO3IMIUPIOE Ti EPYAUIIIIO Ta KOJIO CIUIKYBAaHHS, OCBIUEHA JIIOJIMHA IOCUTH
BIJILHO OPIEHTYETHCS y CY4acHOMY CBITI, y BIIHOCHMHAX 3 JoAbMH. B pesymbraTi
MIJIBUIIYETHCS PIBEHb TPYIOBOI MOTHBAIlIT TIPAIIBHUKIB JI0 MpaIlli, iX BIPHICTh HUIAM 1
CTpaTeriuHUM 3a7a4aM MiANPUEMCTBA, 3HIKYEThCA IUIMHHICTH KaJpiB,3pOCTAE
KUIBKICTh TPAIliBHUKIB, 10 CKJIAJAAI0Th KaJAPOBHI pPE3epB,

TakuM 4MHOM, 3aroCTpEHHsI KOHKYPEHTHO1 O0POTHOU SIK Ha BHYTPIILIHBOMY, TaK 1
Ha 30BHIIIHBOMY PHHKAaX BMMAarae€ BiJ] MEHEDKEpIB YCIX JAHOK MOIIYKY J0JaTKOBHX
PE3epBIB 1010 YIOCKOHAICHHS €()eKTUBHOCTI pOOOTH MIANPUEMCTB, 1 IEBHOIO MIPOIO,
TaKUM JIOJIATKOBUM PE3€PBOM € PO3BUTOK IMEpcoHaTy, a came (opMyBaHHA Y
CIIBPOOITHUKIB MANPUEMCTB HOBUX MTPOPeCIMHNX HABUYOK, 3HAHB 1 YMIHb.
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PROMOTING ODESSA AS A TOURISTIC DESTINATION
Chmura Oleksandra, Human Resources Assistant Mittendrin Boutique Hotel Berlin
Berlin, Germany
Sorokina Anastasia, Receptionist Cliff House Maine
Maine, The USA

In the modern market of commercial services, international tourism, as a major
developing sector of the global economy, occupies a leading position, where an
important element is the touristic destination. Due to the current economic and political
situation, the question of the ways of its development is the most urgent, requiring
creative solutions and a new view in connection with the rapidly changing trends in
world tourism.

This paper is aimed to begin the process of forming a gastronomic brand in order
to increase the attractiveness of city. One of the big problems we were faced with was
the lack of the information on the current topic and also the lack of interaction within
the main parts. The interaction should involve both stakeholders and market
participants. Moreover, any beneficial gastronomic brand strategy has not yet been
invented. It is necessary to identify the main participants in the gastronomic life of the
city, their role in shaping the brand and therefore, to develop a strategy for mutually
beneficial development.

Researchers [1-4] point out many links between gastronomy and tourism. Local
cuisine is a powerful tool for fighting consumer in the market of tourist services, an
essential resource of the territory, its competitive advantage, an important component of
the brand of the city, region, country [5-8]. The gastronomic factor is a significant part
of the tourist product. Researchers define gastronomy not only as an important
component of a tourist trip, but as a key motive for travel. Local cuisine is a significant
part of the brand territory not only for gourmets, but also for another, more numerous
segment of tourists — the group that is interested in finding authenticity, recognizing the
identity of the territory.

Search for authenticity has become a popular motive for travel [9], and gastronomy
Is a significant source of identity formation, an important marker of tourist destination,
and contributes to the creation of a "sense of place" [10]. After all, national food is a
way of learning the culture of the territory, an interesting, interactive, gaming way to
get acquainted with the destination. Gastronomy reflects the character and mentality of
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