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KOM(DOPTY KOHTPOJIb 3a KJIIMaTOM Yy HOMEp1 MOXKHA 3IHCHIOBATH HABITh HE 3HAXOASYUCH Y HBOMY
BcepenuHi [1].

InnoBanisa «lIITyuyHuil iHTENEKT — TEKCTOBI MOBIJOMJICHHS» Ja€ 3MOTY 3HAYHO MOKPAIIUTU
piBeHb 00ciayroByBaHHs y roreni. CHIIKyBaHHS TOCTEH 3 areHTOM IITYYHOTO IHTEJIEKTY CHpUsIE
30UTBIIEHHIO 1X B3a€EMOJIl JUIsl 3aJ0BOJICHHS BIAacHUX moTped. BrpoBamkeHHs 1€l cucTeMu
TEKCTOBUX ITOBIJIOMJIEHb B MOOUIBHHUI JOJATOK T'OTEIIO JO3BOJISIE TOCTAM YITKO ITOBIJJOMUTH CBOIL
nmoTpeOu MmoA0 OOCITYrOoBYBaHHS, HAINPHUKJIAM, 30UTBIICHHS KUIBKOCTI MOMYIIOK, 3MiHA Ha MI3HIO
peectparito BHi3gy abo o00ciayroByBaHHA. BKiIIOUeHHS KOHChEp)KAa LITYYHOTO I1HTENEKTY B
MOOUTHHHUI JOJJATOK TOTEJIO TI03BOJUTH FOCTSIM 3apEECTPYBATH CBOI MOTPEOH B peanbHOMY 4aci 0e3
HEOOX1JHOCTI YeKaTH B 4ep3i abo TenedoHyBaTH BHU3 Y BecTHO0IS [ 1, 6].

InnoBania «Cmapr-ekpaHu 1 po3Baru Streaming» J03BOJIIE TOCTAM TOTEN0 MIAKIIOYATH
CBOi TOTOKOBI MOCITYTH JI0 PO3BaKAIbHUX €KpaHiB iX HoMepy. Lle crpusie 101aTKOBOMY 3a1y4EeHHIO
B TOTENIb CIIOWBayiB, a/pKe TaKl TEXHOJOTIi Mal0Th 3MOTY KJIIE€HTOBI CBOi 3BHYHI JOMAITHI
3pYYHOCTI MIEPEHECTH MPSIMO B roTesibHUI HOMep. TypucTH, 1110 NOJ0POXKYIOTh 3 AUTOBUMH LIUISMH,
MOXYTh BHKOPHUCTOBYBATH IIF0 CHCTEMY PO3Bar B TOTENI Il TPOBEICHHS BiJCOKOH(EpEeHIli Ta
BipTyaJibHUX 3ycTpiued. KpiMm TOro, y cBITI NpoJOBKye HaOuUpaTH OOEPTIB BIPOBAKEHHS
TexHouorii «MirrorViewy. BoHa nossirae y BUKOpHCTaHHI TaK 3BaHUX «I3EPKABHUX TEJIEBI30PiBY,
10 O/IHOYACHO BHKOHYIOTH (DYHKIIIO J3epkajia abo TeneBizopa. 3a3BU4ail BOHM TMpPU3HAYEHI JUIS
BUKOPHUCTAHHS y BAHHMX KIMHAaTax, cayHax, OaceiiHax 1 TpeHaxepHuX 3aiax [1].

TakuM 4MHOM, CBITOBI TEHJEHIII] 111010 BIPOBAKCHHS 1HHOBAI[IMHUX TEXHOJIOTIH y cdepi
TOCTUHHOCTI TIOJISITAOTh 3IEOUTBIIOT0 B 3aCTOCYBaHHI HOBHX 1H(POpPMAIIHHUX Tporpam Uit
MOOLUTEHUX TPUCTPOIB SK CIOKUBAYIB FOTEIBHUX MOCAYT TaK i 6€3mocepeiHbO CaMUX TOTENiB, a
TaKOX HOBITHBOTO obOnamHaHHs. Y 2017 pori iHIycTpist TOCTHHHOCTI MMOBMHHA AMBHUTHUCS 32 MEXIi
CBO€1 BJIaCHOI Taiy3l Ta MIATOTYBAaTUCS IO HOBUX 1HGOpPMaIiWHUX MPOPHUBIB, 100 3PO3YMITH
MOTOYHI TEXHOJIOTIYHI TEHICHIIIT B CBITI.

Jlitreparypa

1. Major T. Trend Report: 8 Hotel Technologies to Monitor in 2017. [EnextpoHHmii
pecypc]. Pexum  moctymy:  https://roomkeypms.com/blog/trend-report-8-hotel-technologies-
monitor-2017/. — Ha3Ba 3 expany.

2. Gongalves P. Five technology trends shaping the hospitality industry in 2017.
[Enextponnmii pecypc]. Pexum moctymy: https:/medium.com/hijiffy/five-technology-trends-
shaping-the-hospitality-industry-in-2017-dabebe8d2375/. — Ha3Ba 3 expany.

3. DeChellis J. 2017 Technology Trends That Will Change Hotels. [Enextponnmii pecypc].
Pexxum moctymy: http://duettoresearch.com/2017-technology-trends-will-change-hotels//. — Ha3ga 3
€KpaHy.

4. DeChellis J. Why You Need A Next-Gen Loyalty Program — And How To Build One.
[Enextponnmii  pecypc]. Pexum goctymy:  http://duettoresearch.com/need-next-gen-loyalty-
program-build-one/. — Ha3Ba 3 expany.

5. Taylor D. The Top 5 Hotel Technology Trends for 2017. [Enextponnuii pecypc]. Pexum
nocrymy: http://blog.capterra.com/the-top-5-hotel-technology-trends-for-2017/.— Ha3sa 3 expany

6. 5 Tech Trends for Hoteliers in 2017. [Emexrponnwmii pecypc]. Pexum mocrymy:
http://www.hotelspeak.com/2017/02/5-tech-trends-hoteliers-2017/. — Ha3Ba 3 ekpany.

MODERN TRENDS IN GASTRONOMIC TOURISM IN ODESSA

Dr. Kateryna Fedosova PhD (Food Technology), Anastasiia Sorokina
Odessa National Academy of Food Technologies

The state of gastronomic tourism in different countries is significantly different as a result of
their geography, climate, history and culture. The national cuisine is one of the important factors for
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attracting foreign tourists, since national features and traditions are preserved in the culinary arts of
the people. For many tourists, the national cuisine is very entertaining element of the tour. Tourists
participating in gastronomic tours mostly are not interested in the technology of dishes preparation,
but are more interested to get unusual facts about culinary history of the region.

Ukraine has considerable tourist potential and prerequisites for developing domestic,
inbound and outbound tourism [1]. Foreign tourists can be attracted by diverse and delicious
national cuisine. However, Ukraine by the level of competitiveness in the global tourism market
occupied just 76th place out of 140 countries [2]. So, it is not very attractive. Why tourists prefer to
visit, for example, Turkey, but not Ukraine? The reasons should be found as a result of our research.

Gastronomy tourism has slowly started to be developed in Ukraine. Ukrainian cuisine is
diverse and delicious. Some dishes are widespread among people of other countries, especially
Slavic ones. Be-In-Trend provided a list of gastronomic tours in Ukraine for those who want to try
Ukrainian foods and learn secrets of cooking [4].

Odessa is one of the leading cities in Ukraine by its tourist potential. However, this potential
just started to be used. Odessa gradually becomes the center of tourism be-cause of cultural and
entertainment events including the International Odessa Film Festival, Vyshivankovy festival of
music and sports, «Z-Games» festival, «Jazz Koktebel», Maritime Festival and celebration of the
Naval Forces of Ukraine with excursions to warships. 35 museums are located in Odessa, 7 theaters
and about 450 sites including archaeological excavations.

The tourists flow to Odessa increased by 2.25 times in 2015 comparing with 2014. Most
tourists were traveling for the sea, cultural activities and various events. Ukrainian (domestic)
tourists are the most popular in Odessa. Belarusians are at the second place, while Germans and
Americans shared the third place. [3]

During the 2015 there were only 9 events which may interest gastronomy tourists, namely:

— Day of tomatoes;

— International forum of winemakers and oenologists with the «Wine and Wine-making»
exhibition;

— Festival «Odessa gifts of autumny;

— Festival of young wine;

— Five "It is really delicious” festivals devoted to different typical Odessa dishes.

After compiling and analyzing the literature review and selection of research methods we
can formulate objectives, research questions and hypotheses for the study, as follows.

Obijective:

— To outline prospects of further development of gastronomy tourism in Odessa.

One focus group that represented experienced Odessa tourists has been formed.

The focus group of 10 people was created, and the meeting was held on September 5, 2016.
Invitation to participate was uploaded at two social sites, namely, Facebook's «Tourism in Ukraine»
group (7 061 persons, of which 2 305 are citizens of Odessa) and the «Vkontakte» network for the
«Travel and tourism» group (1,054,571 subscribers with 11,468 citizens of Odessa). 37 people
responded to the request, of which 10 persons were selected who live in Odessa and have age from
22 to 60 years, traveled abroad at least twice a year and in Ukraine at least twice a year.

Members of the group traveled a lot, participated in gastronomic events around the world
and had a personal experience. Age and social status of the group members were different: 5
persons were older than 40 years, 3 persons had age of 30-40 years and 2 persons were 22-30 years
old. There were 7 women and 3 men in the group. 5 persons were business people, 2 men were
managers, 3 persons were employees. The discussion took place in the Odessa co-working center
specially equipped for carrying out similar activities. The discussion was lasting two hours.

The purpose of the discussion was to identify the main preferences of tourists in Odessa and
to study different opinions about new opportunities to attract foreign and local tourists to Odessa, as
well as to clarify prospective directions of gastronomic tourism. The focus group discussed two
main questions: what should be done to attract tourists to Odessa gastronomy and what kind of
tours can be offered to gastronomic tourists in Odessa.
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The focus group was composed of experienced Ukrainian tourists living in Odessa. All
focus group participants unanimously pointed to the increased interest in the gastronomic tourism to
Odessa, as a new and promising direction. Culinary events such as festivals, fairs, tastings, master
classes, exhibitions, conferences have recently become very popular in Odessa. For example,
«Tzimes market» gathered for one day thousands of food lovers. Conference for Young
Restaurateurs of Ukraine in September 2016 brought together 250 participants.

There were several trends that were discussed during the research:

— The most obvious trend of the new year is orientation to «oriental cuisiney, especially
those recipes that were previously ignored. In this trend, such seasonings as cumin, cardamom and
turmeric have become more relevant.

— Ecologicality is a phenomenon that has become too important, penetrating all the
institutions of the world anyway. Of course, under the guise and brand of healthy food, you will not
always receive something that can be called so in reality, but there is a desire for a certain ideal.

— Eco-trend also has every chance to advance on the territory of «quick snacks». Such
snacks as zucchini chips can go to a new round of popularity. At the same time, the main eco-
substitute for meat may be the jackfruit, whose fruits, thanks to the «meaty» consistency, can
ideally replace pork or chicken meat.

— 2016 can rightfully be called the year of ramen. It is predicted that the popularity of
wheat noodles will grow.

— Vegetarianism and veganism are becoming more popular, so many cooks will look for an
alternative to meat in the form of vegetable billets.
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TEHJAEHIIII PO3BUTKY BUHHUX ®ECTUBAJIIB YKPATHU

Acaysienko H.B., cT. BUKJIaga4
Opnecbka HaLiOHAJIBHA aKaeMisl Xap40BHUX TEXHOJIOT i

Bce 6inb1110r0 po3BUTKY B perioHax BUPOLIYBAaHHS BHHOTPAIHOI J103U HaOyBa€ HOBHH BU]
Typu3My — BHHHUI. ba3yeThCsi BiH Ha BHUBYCHHI INPOIECIB BUPOIIYBAaHHS BHHOTPAIy Ta IHIIMX
BUHHUX CYyOCTpaTiB, a TakoX BHPOOHHMIITBI BHHA, JAEryCTalii rOTOBOI BHMHHOI MPOAYKIi Ta
BiJIBilyBaHHI BUHOPOOEHB, BUHOTPA/IHUKIB, (DECTHBAJIB M I1HIIMX PI3HUX 3aXOJIiB, SIKI MOB’sA3aHI 3
BUHOM. AJDKe BIIYYTHM CMak H apoMar Hamolo, YHi3HATH TAEMHHUIIO HOro MOXO/UKEHHS, 3a
oliHKaMu (axiBIliB, MOXHA TUIbKH OE3MOCEPEAHBO Y MICHAX HOTO BHPOOHHIITBA, OCKUIBKH TPU
TPaHCHOPTYBaHHI i 30epeXeHH1 BUHA MOXKYTh BTpayaTH CBOI CMaKoOBI1 SIKOCTI. TaKuM YMHOM, BUHO
BHCOKOI SKOCTI MOYKHA KYIHTH  MPOJETYCTYBATH TUIBKHA B TOMY MICIIi, e BOHO BUTOTOBJIEHE [1].

Opranxizanis BUHHHX (ECTHUBAJIB Ta IHIMUX MOMIOHMX TMOJIA € PO3IMUPEHHSIM CIEKTPY
MOCHYT, SIKI HAJal0ThCS B Typu3Mi. OCHOBHOIO METOIO (DECTHBAJIB € PO3BUTOK BHHHOI KYJIBTYpH.
Taki 3ax0/11 TPUBAOJIIOIOTH O1JIbIIIE TYPHCTIB.
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