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into account an individual approach for each client, which is important in modern market economy
conditions.

Scientific supervisor: Doctor of Economics, Prof. Tkachuk G.

Jliteparypa

1. Bopkyr T.A. BubGip MeroniB opranizamii Mi>KHapOJHUX aBTOMOOUIPHHX IEPEBE3CHb
NApTIOHHUX BAHTAXIB Yy JIOTICTHYHHUX JAaHIIOrax. Bicnux HayionaibHozo mpancnopmuozo
yuieepcumemy.. — 2020. — Ne 47.(2). — C. 163-172. https://doi.org/10.33744/2308-6645-2020-2-47-
163-172.

2. Cuerin O.B. Anamiz crany MDKHapOJHHUX aBTOMOOUIBPHHMX II€PEBE3CHb BAaHTAXIB B
VYxpaini. Bicnux Hayionanvrnoeo mpancnopmuoeo ynieepcumemy. — 2016. — Ne34 (1). — C. 554-560.

3. KomomizeBa C.S. JocmimpkeHHS SKOCTI MDKHAPOJHHX AaBTOMOOUIBHUX IEPEeBE3CHb
BAaHTAXIB. Ynpaeninua npoexmamu, cucmemuuti ananiz i nocicmuxa. Cepisi «TexHIYHI HAYKH». —
2016. — Bum. 18. — C. 133-142.

4. Ceipin J.0., lllupsiea C.B. JlochimkeHHS JOTICTUYHHX JAHIIOTIB TOCTa4aHb TMPHU
BUKOHAHHI MDKHApOJHHUX aBTOMOOUTRHUX TepeBe3eHb. Bicuux Hayionanemoco mpancnopmmnoeo
yuigepcumemy. — 2017. — Bumn. 37 (1). — C. 459-466.

5. Haymor C.B. JlocmimkeHHs yacy AOCTaBKH BAaHTaXIB MpPH BUKOHAHHI MDKHApPOIHHX
ABTOMOOUTBHUX MEPEBE3CHb. A8mMomobinbhi dopocu i dopoxicue oyodishuymeo. — 2017. — C. 7.

V]IK 65.011.2:338.45(477)

THEORETICAL AND METHODOLOGICAL APPROACHES TO
STRATEGIC MANAGEMENT OF TERRITORIAL DEVELOPMENT
UNDER THE CONDITIONS OF DIGITALIZATION

M. Lagodienko, graduate student
Odessa National Technological University, Odesa

The current stage of the development of society and economic relations is characterized by
the rapid development of digitization processes, which cover more and more areas and niches of
socio-economic systems. In these conditions, the competitiveness of both the national economy in
general and individual subjects of the business environment depends on the ability to create,
implement and effectively use digital technologies in all spheres of operation.

In today's conditions, digitalization plays a significant role in the development of both the
country as a whole and-individual economic entities. The constant process of digitization stimulates
all business entities to innovate and use modern information technologies in the field of
management and administration. First of all, public authorities at both the macro and meso levels
should become the reference subjects for the use of innovative digital technologies, and secondly,
economic subjects at the micro level. The study of the main goals and objectives of digital
development and their impact on economic sectors is quite relevant.

Features of economic development in the conditions of digital transformations have been the
subject of research by many foreign scientists, including: J. Galbraith, D. Tapscott, N. Negroponte,
T. Mesenburg. Network tools for capitalization of information and intellectual potential and
innovations were studied by Ukrainian scientists M. Voynarenko and L. Skorobogat, the role of

359

30ipHUK HAYKOBUX MPallb MOJOAMX YUE€HHUX, aCITIpaHTIB Ta CTyIeHTIB, 2023


https://doi.org/10.33744/2308-6645-2020-2-47-163-172
https://doi.org/10.33744/2308-6645-2020-2-47-163-172

OoecvKuii HAYIOHANLHUL MEXHONO2IYHUL YHIGEpCUmem

network and information economy was studied in the works of L. Keith, A. Shemet, I. Malik and
others.

Objective prerequisites for the development of digitalization in Ukraine are the global
processes of digital transformation. Accordingly, under such conditions, there is a need to revise
regional strategic management. It is urgently necessary to define the main strategic goals, precisely
on the basis of digitalization, for each individual region. To implement the task, it is necessary to
reveal methodical approaches to strategic management of territorial development under the
influence of digitalization.

The main principles of forming regional development strategies in the conditions of digital
transformations include: formation of the appropriate institutional environment, improvement of the
regulatory and legal framework, modernization of the state administration system.

A system-functional approach to the strategic management of the development of the region
is proposed, which defines functions and includes tools for strategy .implementation (SWOT
analysis, A-B-C analysis, missions and vision, strategic plan, change ‘management, outsourcing,
benchmarking, key competencies), considering the implementation results. The use of this approach
will ensure the improvement of regional development strategizing processes in accordance with
modern challenges.

Pizhuk O.l. notes that «They use several internationally recognized indices determined by
different methods by companies, namely: the ICT Development Index calculated by the
International Telecommunication Union, the Internet Development Index in the world (The Web
Index); Index of network readiness — by the World Economic Forum»_[1, p. 81]. However, the
indexes specified by the author are not limited to the assessment of the level of digital
transformation. Every year, the number of indexes increases, and their components also change.

Using a system-functional approach, we will create a strategic context for managing the
development of regions based on the principles of digital transformation. To determine the external
and internal factors, it is necessary to assess the readiness for digitalization both at the national and
regional levels. For this, equal indices and integral indicators are used.

Therefore, the strategic context of managing the development of regions based on the
principles of digital transformation includes three components: strategic analysis and forecasting of
the impact of digitalization factors on regional development; determination of strategic goals and
visions of digital transformation of regions; justification of strategic directions of territorial digital
transformations.

0O.V. Voskoboyeva and O.S. Romaschenko emphasize the importance of analyzing the
Digitization Index (MDI — Digitization index), which is «calculated as the average weighted sum of
three sub-indices: infrastructure development, online spending, user activity» [2]. Components of
the Digitization Index (DI — Digitization index). So, the basis of the Digitization Index (MDI —
Digitization index) is the calculation of the activity of the population, companies, and state
institutions regarding the use of digital technologies.

Digital transformation of regions is one of the priority goals defined in the State Strategy for
Regional Development for 2021-2027. Among the main directions of digital development of
regions, the following are important: the introduction of innovative technologies in the system of
managing the development of cities based on the smart city concept, increasing the institutional
capacity in the regions for the implementation of digital development projects, the development of
IT infrastructure, the creation of digital platforms and industry solutions, open data, and others.
Effective setting of modern information systems allows expanding the boundaries of the
information environment of the community by entrusting other electronic systems and software
products, including: financial instruments for public service, regional investment platforms, GIS
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systems, logistics networks, the functioning of which will contribute to increasing business activity
and the competitiveness of territorial development.

Scientific supervisor — Doctor of Economics, Prof. Savenko I.1.
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ANALYSIS OF SCIENTIFIC APPROACHES TO THE FORMATION OF
INTERNATIONAL MARKETING CONFECTIONERY

0. Malyuk, graduate student
Odessa National Technological University, Odesa

The existing heterogeneity of socio-economic, scientific-technical, foreign economic
development of Ukraine in the conditions of the development of global competition requires
enterprises to use effective tools for paositioning and promoting goods and services both
domestically and internationally. This means that domestic enterprises should carry out activities
and position themselves as a platform for the implementation of promising global projects, and
thereby ensure effective entrepreneurial activity due to the activation and rationalization of business
processes in foreign markets.

When entering the international market, companies face a fundamentally new situation,
which is characterized by a significant increase in the number of factors influencing decision-
making. Liberalization of foreign economic activity, intensive integration into the world economic
community,- requires the use of global experience in marketing management of international
activities. In turn, the process of entering the international market consists in managing the
promotion of goods, services and information to markets located outside the borders of a certain
state.

In _modern conditions, this approach to conducting international business facilitates
coordination on an international scale, allows you to quickly make changes to projects and products,
and quickly respond to market requests.

At the stage of development of the world market of goods and services and individual
national markets, questions began to arise regarding the essence of marketing and international
marketing in their classical sense, in particular, more attention was paid to universality and breadth
of coverage.

The results of the retrospective analysis of the formation of marketing theory lead to an
understanding of marketing as a process of planning and management

product development, pricing, promotion and implementation of ideas, goods and services
through exchange that satisfies the goals of individuals and organizations. The considered concept

361

30ipHUK HAYKOBUX MPallb MOJOAMX YUE€HHUX, aCITIpaHTIB Ta CTyIeHTIB, 2023



OoecvKuii HAYIOHANLHUL MEXHONO2IYHUL YHIGEpCUmem

THEORETICAL AND METHODOLOGICAL APPROACHES TO STRATEGIC
MANAGEMENT OF TERRITORIAL DEVELOPMENT UNDER THE CONDITIONS OF
DIGITALIZATION

LagodienKo M. ... 359
ANALYSIS OF SCIENTIFIC APPROACHES TO THE FORMATION OF

INTERNATIONAL MARKETING CONFECTIONERY

ITEPEAYMOBU BUKOPUCTAHHSA KOHL[EHL[If/T MAPKETHUHI'Y HA

[MIAITPUEMCTBAX AT'POITPOJIOBOJIBUOI'O CEKTOPY

HeMUMHIHOB €. B..... .. . 364
TEOPETUYHUMN MAXIT 10 CTPATETTYHHOI'O INTAHYBAHHSA PO3BUTKY
AJIbTEPHATHBHOI EHEPTETUKU B YKPAIHI

HIeBUEHKO B.L..... .o e 367
TEOPETHUYHI ITIAXOI1 10 ®OPMYBAHHA BUPOEHNYOI'O ITOTEHIIIAJTY
OEPMEPCBKUX I'OCITOJJAPCTB

TRAYEHKO JL.C.ee e 370

PO3/ILJI 9 —- TEXHOJIOT'ISI BAPOBHUIITBA LIIEPEPOBKH MPOJIYKIIIT
TBAPUHHUIITBA

JOCIIXEHHSA ITOKA3HUKIB XIMIUHOI'O CKJTAAY MOJIOKA KOPIB

YKPATHCBHKOI CTEITOBOI [TOPOU

KpuriamBa JHaHA. ... i i e e e e e 375
®OPMYBAHHS KOMITIETEHTHOCTEN CYYACHOI'O ®AXIBIIS 3 BUPOBHUIITBA I
INEPEPOBKH MOJIOKA HA OCHOBI 3HAHD BIOJIOTII, ®I3UKH I XIMII MOJIOYHOI
CHUPOBUHU

Kyuep AniHa, IopOATIOR AJTIHA. ........uiiiie i e et e e e eeeaaeanaas 376
BITJIMB IKOCTI MOJIOKA-CUPOBUHU HA MO O TIEPEPOBKY Y KUCJIOMOJIOYHI
HAIIOI 03/JOPOBUYOI'O IIPU3HAUEHHS

LOT3) (0] 010 3 9 1 1) £ O 377
JOCIIJPKEHHA ITOKA3HUKIB AKOCTI TA BE3IIEUHOCTI MOJIOKA HA PUHKY

M. OAECHU

TRAY JIMETPO. . . ittt e et et et e e et et e e e et e et e et e e e e e e aaeeanee e 379
JOCBI/] BUPOBHULITBA CHUPIB IIPEMIYM KIJIACY HA MIHI-CUPOBAPHI

Yynik Pyciana, @eceHKO JIMUTPO. ... ..o 380

BILJIMB SAKOCTI MOJIOKA KOPIB T'OJIBIITUHCBHKOI TA YKPATHCBHKOT HOPHO-
PABOI MOJIOYHOI TTOPIJT HA SKICTb BIJIKOBUX ITPOJIYKTIB
I'yasieBa Auina, KpaBuenko Cogist, Hecrepenko PomioH.......................oo 381

394

30ipHUK HAYKOBUX MPallb MOJOAMX YUE€HHUX, aCITIpaHTIB Ta CTyIeHTIB, 2023



	МІНІСТЕРСТВО ОСВІТИ І НАУКИ УКРАЇНИ
	Одеський національний технологічний університет

