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Odecbka HAYIOHATLHA AKAOEMIN XAPHOBUX MEXHOR02il
BKIHBE 3aBJAHHA 3aXMCTY TA DO3BATKY HAUIOHANBHO! KyJbTYpH, NPOBEICHHI pPalllOHANBHO

JEPKaBHOT TIONITHKH, CIPAMOBAHOL HA 3MILTHEHHSA CBITOIMAIHUX OCHOB CYCIILIBCTBa 3 YP2XYBAHHAM
TpanuuiiiHuxX yxpaincekux niHHocTel. [TodaBcA HOBHI eTan PO3BUTKY YKPAIHCBKDIO CYCHUTHCTBA.
VipafHa cTaga CyBEpeHHOI0 AEMOKPATHYHOIO AepXKABOK0, POITOPHYIHMCA paIMKaibHi pedopmu.
T'on0BHO 0COGNHUBICTIO LOTO NEPiOfY MOXHA BBAKATH HOro IepexiHuii Xapakrep. Y CycnitscTsi
CKJIANAcs HOBA COL{OKYIHTYPHa CHTyauid, fKa XapakTepH3yBadacs iHIDHMH COLI&IBHO-
€KOHOMITHHMH yMOBaMH, (pOpMaMH BIACHOCTI, XapaKTepoM CTOCYHKIB MiX JEOIbMH, COLIaTbHOK
CTPYKTYPOIO, CHCTEMOIO LiinHocTel. [IpuHIHIOBO HOBMIA CTAaTyC OTPHMANA HalliOHATbHA KY/LTYpa.
Croromui Taxi 3MiEM BiaByBalOTBCA Ha T NONITHMHOI Ta E€KOHOMIMHOI KpHM3H, AKY NEPEXMBAC
Vipaina, nourHaouu 3 kidg XX — nogarky XXI cr. {3].

3asmaxu inopmauiitiiit pesomoLi, 10 posropHynacs Ha Ui npouecis mobanizanii, Moxua
rOBOPHTH TpO Te, IO YkpaiHa (CYCHIIBCTBO) BCTYNAE y HOBY CTafliid cBOro po3sutky. Cydaci
pocarHenns y cogepi possurky indopmaniifmux i KoMyHiKauifHMX TeXHONOril CHPMTIOTH
dbopMyBanHIO 20BCIM HOBUX KYISTYPHHMX, COLHILHYX | EKOHOMIUHMX BiJHOCHH y XHUTTI JBONEH, ki
XapAaKTEPHIYIOTECH €AMHHM NOHATIAM — «mioGansHe inopMmaniiine cycminberso». Possurox
indopmaliiiHo-KoMyHIKAIIAHUX TEXHONOTIH Hece B cOGi 3HAUHI 3MiHH B COLIATBHO-KYILTYPHOMY
Ta MOJITUYHOMY XHTTI CycninseTsa. Ilo-nepine, 3°4BIseThCA MOMIMBICTh ONEPATHBHONO JOCTYILY
MaKCHMANIBHOTO 9¥Clia nogedt 10 Benukoro obcary amanituunol indopmauii. ITo-apyre, cysacui
TEXHONMOTIYHI MOKTHBOCT] [J03BOMOTE KOKHOMY TIPOMAJSHHHY 3 BiJHOCHO MiHIMATbHUMH
BUTpATAMM 3BEDHYTACA 10 HeoGMEXEHOT ayUTOPii TA BUCHOBHTH BIIACHY MKy 3 TOr0 60 iHioro
muranss [4].

Came MHCTEIITBO 3[aTHE 36araTHTd BHYTPIlUHiH CBIT ymogMHY, HajaTy i BceGiuHi 3HAHH.
Le i Mucreunki TBOpM, i GaraTuii iCTOpPHIHMIl MaTepian, i KyTbTypHa CHAJIHHA YKDAiHCBKOrO i
inmmx mapomie, Axi macensyM aGo HacemsOTh choroHi Hamy mamery. [lpmpoma kymbTypu i
MHCTeLTBa 32CHOBYETLCA He JIHUIE Ha peatisMi BigoGpakeHHA TuX YM iHINMX iCTOPHHHHMX MOMiH,
ane # BimoGpaxeHHs Ge3nivi APYrOPsIHHX, TA He MEHIN BRAUIMBHX 06CTaBHH, OGCTABUH XHTTA
MonuHY, 1T BYMHKIB, 1T XapakTepy i il NOBEAIHKH y Pi3HMX YMOBaX.

Baxo DepeoliHMTH 3HAYEHHS KYJIBTYPHOI CHAIIUMHH, TA HTEPEC A0 MHCTEIBKUX TBOPIB
Hixonu He moracHe. bararmomuii cxap6 3BUYAiB HAWION® HAPOAY MM OTPHMANH B CTIAOK i MycuMo
36eperTd #Oro Ta, RiYOro He BTPATHBILM, NEPEJATH HAIUMM AiTAM, W06 He NMepepBaBCs 3B'30K
NOKOMiHE, m06 36eperTd reHeTHYHy MaM'aTh Haworo Hapony. To#, XT0 He 3HAE CBOET KYMbTYpPH,
HYPAacThcs MOBH, HE MOXE 3 NOMAHOKO CTABMTHCH i JO KYIBTYpH iHIUMX Hapomis. AJDKE came
MUCTEIITBO B UTTA THOAMHM BHOCHTH Kpacy i PapMOHil0, CaMe BOHO € [UKEDErioM Ky/sTYPHOrO i
ecTeTHHIHOrO BMXOBaHHS rifiHoi ocofucrocti. Came KymbTypHa CIaAUIMHA HAAWXaE JHOIHMHY Ha

Mo6pi CrIpaBH i BIMHKH, | TOMY KOXCH 3 HAC [TOBUHEH 3HaTH i, ;moGuT i Bustary [5].
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CULTURAL QUARTER DEVELOPMENT AS AN INNOVATIVE SOLUTION FOR
HOSPITALITY INDUSTRY IN ODESA

This work represents features of entrepreneurships and development strategies of certain
areas of hospitality industry. Beside international experience, some examples of advanced
application of successful practical patterns are seen in the national economy development.Recently,
the innovative concept of creating cultural quarters in the part of a city with association of local
hospitality industry becomes a vital crisis solving decision for boosting city economy. While
Montgomery, Wansborough and Mageean describe cultural quarters an aspect of urban
development, a big verity of authors sees this concept, first of all, in a prospective of tourism,
restaurant and hotel businesses.Among such authors, this work rely on considerations of main
observation points of Slattery’s, Rusu’s, Shaw’s and Xie’s contributions.

[Wansborough and Mageean, 2000] defines a cultural quarter as a “distinct and spatially
limited area that contains a large number of cultural activities and facilities compared with other
areas”, The most great cities have identifiable quarters which artists and cultural entrepreneurs, for
example, Soho in London, New York’s Lower East Side, Left Bank in Paris. Such places have a

long history and appear to have happened by accident, or at least in the general development of a
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cityover time. What is new about the development of cultural quarters in more recent times is that

they have been (and are being) used as a deliberate model for urban regeneration of declining inner
urban areas. In other words, they have been adopted as policy mechanisms for urban regeneration
{Montgomery, 2003].

Among other examples, there are LXfactory — cultural quarter in Lisbon, Portugal and
Westergasfabriek — event center in Amsterdam, Netherlands. Xie, P. F. at Alma Tourism Special
Issue N. 3, 2014 says that those both places were occupied factories with highly poor environment
around, but were transformed by municipality support to incorporate a great variety of leisure and
entertainment elements ranging from bars, restaurants, retail spaces to arts studios. Those places
impact into sustainable development and show how such cultural heritage can take on a new
product-led dimension and create settings for tourism and arts performance.

[Shaw, 2004] says that over the past decades, disadvantaged, multicultural districts of cities
in Europe have been selected, developed and marketed as new destinations for leisure and tourism.
The author sees transforming abandoned districts into cultural quarter as an innovative instrument
of creation tourism destination and improving level of hospitality in cities in general. Built
environment, along with markets, festivals and other events in such new public spaces is a platform
for consumption and powerful resource for city economy. An emerging visitor economy is essential
for model of market-led regeneration.

A concept of cultural quarter has already been successfully implied in Ukraine. There is an
Art-zavod Platforma, a district that used to be an abandoned factory in Kiev. Otherwise, two years
ago it stated to be developed into cultural association. Panasiuk Oleksandra for an Internet journal
Dream Kiev writes that during these two-years long revitalization, the Art-zavod Platforma
managed to hold about 200 events of various sizes, arranged over 150 music performances,
presented 500 art installations. There are several concert and event halls, nightclub, art galleries,
park, food court and tourism center. This project is still in a stage of early development, but is has a
good prospective for sustainable tourism and economy boost of the city.

Odesa consists of important background for revitalization of districts thatare abandoned or
half-abandoned, industrial complexes and factories. All such tangible resources may be used as an
application of a concept of creation cultural quarter as one of possible opportunities of incipience of
sustainable development in Odesa. At least one place for such reconstruction has been already
spotted by urbanist Sasha Goreniuk, who proposed an idea of renovation of Devolanovky descent,
street in the historical center of Odesa, into cultural quarter. On his blog, the urbanist says that the
street have a potential to become all seasonal alternative of resort Arcadia. The idea is to reconstruct
all buildings into event, gastronomy, culture, art, tourism attraction. According to the decision of

the Odesa City Council: About Claim of Program the Development of Tourism in the City Odesa in

ini YHEHHX 3
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2016-2020 years, tourist industry is a strategic area of the citygrowth. Tourism industry is the most

decisive factor that influence both hospitality industry and economy of city.

Tourism, which is a significant component of the hospitality industry, has become the largest
industry in the world and projections of long-term growth and development worldwide are higher
than for any other industry [Slattery, 2002]. In the article [Rusu, 2012], the author explains that for
better understanding the hospitality we must understand what means providing food, drink and
accommodation in a different way: hospitality is a relationship that is established between hosts and
guests, a tourist destination should help entrepreneurs to start new businesses.

Not only unique urban landscapes, but also residential hospitality industry enterprises
becomes the destination point by visitors of cultural quarters [Shaw, 2004]. Visitors of cultural
quarter are attracted bystreet markets, festivals, music and other performance art, bars, clubs and
late-night entertainment. And the appropriate concentration of them is an essential goal to attract
more consumers and therefore more investments. A positive interpretation is that, with appropriate
business advice, entrepreneurs from hospitality businesses will prosper by developing niches in this
heterogeneous market. With proper education in hospitality sphere, city residents could find work in
a growing sector of tourism using facilities of an exact cultural quarter.

Within implying business ideas in Odesa, new uses for old buildings will impact both in
urban landscapes development and economy of the city. Partnerships between public, private and
not-for-profit organizations will establish the necessary enrolment and facilities to upgrade the city
economy, perusing benefit local users as well as visitors who enter cultural quarter. Reconstruction
of some abandoned parts of the city can change an inherent seasonality and attract variety of
international tourist groups.Space of restaurants, exotic bars are accentuated with creation an
ambience friendly attitude to leisure and tourism consumption. Innovative changes have to be made
in tourism and urban development of the city to improve hospitality industry.Engaging variety of
businesses of hospitality industry into cultural quarter, in sustentionof municipality and
international investors, tend to find a solution for both urbanization and economy sector of Odesa.
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AN INVESTIGATION INTO UKRAINIAN MUSIC FESTIVALS PRACTICE BY
ANALYZING FESTIVAL INDUSTRY IN THE UNITED KINGDOM

This work represents the current situation in the music festivals industry of the United Kingdom,
discuss it’s the cultural and socio-economic impacts and highlights the strong sides of UK festivals
market. Besides this, analogies with Ukrainian music festivals have been drawn and recommendations
for implementing good practices from UK done. The study mostly includes examples of commerciat
major music festivals. In today’s situation of “hypereventfulness™ or “hyperfestivity” {Richards 2015,
p. 245], events studies transformed into a separate science with its own theories and literature.
Therefore, the research involved reading works on a common events management theory from such
authors as Getz, Bowdin, Bladen et al., Goldblatt and more specific studies on festivals impacts of
Picard and Robinson, Newbold et al., Gibson and Connell, Yeoman et al.

Picard and Robinson [2006] discussed, that nowadays festivals are playing a significant role
in both domestic and international tourism, naming this phenomenon *festival tourism’. Weather it
is traditional celebration or a planned commercial event, festival is a ‘product’, desired by tourists.
Bladen et.al. [2012} names cultural events and festivals the major industry sector, which creates a

significant impact on tourism and service economies. In the study about popular music festivals
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[Gibson and Connel, 2011}, the value of festivals is represented by performance itself, tourists

attraction, economic development and opportunity to express political and social statements.
Coming to the certain area for a festival, people become not only audience for this event, but also
for local environment, which includes hotels, cafes, bars and museums.

United Kingdom is a perfect example of success in this industry, having more than 600
annual music festivals on the market with such giants as Glastonbury, Reading and Leads,
Download, V-festival. According to statistical website ‘Statista’, music tourists spending’s at UK
festivals reached 1,736 million GRB by 2014 year, with the average spending of 751 GRB from
overseas tourists. Glastonbury festival of music and contemporary performance art deserves special
attention. Holding annually since 1970 on farm in the South-West of UK, festival attracts 135,000
visitors, with all tickets sold out long before the program announcement. Tickets for the 2017 year
were sold in 54 minutes [Hawkes, 2016]. One of the reasons of UK festivals success is ongoing
innovations and diversity of products. As an example, Scottish festival T in the Park in 2008 added
to the festival some new experiences, such as Fancy Dress Friday, which enhanced the festival
community spirit by common dressing up, and an extra camping night to spend it on additional
entertainments: silent disco, cinema, bars, and fairground {Bowdin, 2011]. Adding any extra content
to the festival can make it stand out from all the others of its kind and attract new audience. Another
essential is finding niche in such a variety of events. While mostly young funs drink beer and have
fun on the ‘muddy’ Reading and Leeds festival, Festival Ne6, hold in the Italian style village
Portmeirion in the North if Wales positions itself as a high cultural family friendly festival with live
performances, high quality food, poetry readings, theater, talks.

Another matter, which makes UK festivals industry work so well is a high level of outside
organization. First of all, it is transport: all major music festivals provide attendees with bus service
in cooperation with naticnal bus company. Secondary, festivals volunteers are recruited and
coordinated by the outside firms, such as Oxfam, Seed stuff, FestStuff, Hotbox. One of them,
Oxfam, is a charity organization which additionally provides events internships and every October
with the help of volunteers organize local Oxjam festivals around the entire county, developing
local music scene [Oxfam GB, 2017). Furthermore, many UK universities provide Events
Management degree courses, which create a big number of professionals to develop the industry
further. It worth to mention, that UK festivals are also involved in sustainability issues, creating
environmentally friendly camps and recycling, minimizing their negative impact on ecology.
Finally, Great Britain music scene has always been influent in the world music industry, so the big
amount of famous musicians and common national love to music have definitely played a

significant role in the festivals development.
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