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THE MEDICAL TOURISM INDEX AS INTEGRAL TO THE
SUCCESS OF A MEDICAL TOURISM DESTINATION

Flora Viktoria, Poperechna Viktoria
Students of 3th year, Faculty of wine and tourism business
Odessa National Academy of Food Technologies,
Odessa

Medical tourism, also called health tourism, surgical tourism, or
medical travel, international travel for the purpose of receiving medical
care.

Today, no less than 20 million people travel across the world every
year to receive healthcare services, spending an average of USD 3410 per
visit. This includes the costs of transportation, accommodation, inpatient
stay, and medical-related expenditure. Furthermore, experts estimate that
1.9 million Americans will travel abroad to get medical treatment in 2019.
With medical tourism still in its early stages, gaining reliable data is
challenging.

The Medical Tourism Association (MTA) designed a measure, the
Medical Tourism Index (MTI) , that identifies three key metrics as integral
to the success of a medical tourism destination. These factors include the
destination environment, the medical tourism industry of the destination,
and the quality of facilities and services required for health travel. These
metrics have several subsets by which they are measured. The destination
environment is measured using the economy, culture, and safety profiles of
the destination; subsets of the medical tourism industry of a destination
include the costs of medical travel in the country and the attractiveness of
the site, and; the quality of a medical tourism destination is assessed using
the reputation and quality of its healthcare, overall patient experience, and
the accreditation status of its institutions. The MTI measures and compares
the consumer perception of medical tourism amongst leading destinations.
By sharing performance and stories of sustainability initiatives, destinations
around the world contribute to improving the consumer’s perception and
opportunity to seek medical travel services around the world. The
development of the MTI was a multi-year, multi-steps and multi-
stakeholder approach. It followed a rigorous 5 steps methodological,
statistical and index construction procedure to develop this psychometric
sound measurement [1]:

1. Specifying the domain of the construct, namely Medical
Tourism. This was done by a thorough literature search and review of the
main drivers for medical tourism.

2. Generating a sample of items which should be included. It used
a multi-source approach to generate items related to the MTI construct. It
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conducted a thorough literature search and review as well as consulted an
expert focus group. Finally, also conducted a global survey with 394
respondents, member of the MTA, to assess the initial list of items to assess
content and face validity.

3. Collecting initial data and scale purification and refinement.
This was achieved by conducting a survey with 801 respondents. It used a
representative population sample with respect to 6-demographic dimensions
(gender, marital status, ethnicity, geographical location, age and educational
attainment). It conducted a series of statistical tests such as sample
adequacy, factor analysis and various reliability and validity tests were
performed.

4. Collecting a new data, assess reliability and validity of the MTI
construct. To achieve this, we conducted a survey with 800 respondents.
Again, it used a representative population sample with respect to 6-
demographic dimensions. A series of statistical and index construction
procedures and tests such as sample adequacy, confirmatory factor analysis
and various reliability and validity tests (Average Variance Extracted,
Construct Reliability) and a Structural Equation Modelling were performed.

5. In sum, the MTI is based on over 5000 respondents.

Canada

Singapore 76.62 Israel A
74.87 India
73.56 73.91
72.10

Figure 1. - Top five the Medical Tourism
Destinations in 2016-2017

Canada scores high in the main factors that drive medical tourism
(Figure 1). The destination was ranked 1st out of 41 for destination
environment, because it is a wealthy, democratic and developed nation with
a solid government that does not allow corruption. This means that
Canada’s private healthcare system is extremely competitive when it comes
to pricing its services for medical, surgical or dental interventions, taking
advantage of the existing infrastructure and its capacity. In the end, this
gives them enough power to attract and market its medical tourism industry
to the world.
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Indexes are very useful as they provide a simple number for a
complex phenomenon and allow a relative objective comparison across
countries.

References
ewww.medicaltourismindex.com
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IHHOBALIMHU PO3BUTOK TYPU3MY

Boiiko H.A., crynenTka V kypey pakyastery TBTaTh
Onecbka HALIOHAJILHA aKA/IeMifl Xap4YOBHUX TEXHOJIOTi,
M. Oneca

Po3pobneHo cucTeMy OOCTIKEHB 3a TeMolo «HHOBaiiHUI
PO3BUTOK TYpU3MY: HAPSIMH 3MiH Ta ()aKTOPH BILIHBY»

CTpiMKH PO3BUTOK MIXKHAPOJHOTO Ta HAIlIOHAJHHOIO TYPU3MY B
Cy4acHHX  yMOBax  BHMAra€  IOCTIHHOTO  TOJIMIICHHS  SKOCTI
00CIIYyroBYBaHHsI TYPUCTIB Ta IIABHIICHHS KOHKYPEHTOCIIPOMOXKHOCTI
TYPUCTHYHUX MIANPUEMCTB. BHUpIIIEHHS BaXXJIMBUX 3aBJaHb 3a0€3MEUCHHS
MOTIUTY THX, XTO TOJOPOXYE, 3 ypaxyBaHHAM iHTerpamii YkpaiHum B
MDKHapOJHHH TYPUCTHYHMH IIPOCTIp Ta OOMEXEHHI EeKCTCHCHBHHX
pecypciB  moTpeOye Bil TYPUCTHYHUX MIANPUEMCTB IIEPEXoay Ha
IHHOBALIIHHWH IIIISIX PO3BUTKY.

Typnsm € 6araToBEKTOPHOIO Ta MYJIBTHI'AIY3€BOIO c(eporo i ToMy
CKJIQIIHOKO JUISL 3alpOBA/DKEHHSI paJUKaJbHUX IHHOBalid. Y CTPYKTYpi
chepu moCHyT € Tay3i, IHHOBAIIHHICTh SIKHX HE BUKJIUKAE CYMHIBIB, TOMY
110 BOHK MAlOTh BJIACHY 0a3y JOCIHIPKEHB 1 pO3p00OK i MPOTOHYIOTh PUHKY
HOBI BHCOKI TexHOJOril. OCHOBOK PO3POOKHM HOBHX TYPIPOIYKTIB MOKE
OyTu OyIiBHUIITBO HOBUX 1H(PACTPYKTYPHHX O0'€KTIiB, IO MPHUBEPTAIOTH
yBary NeBHUX TPYN TYpUCTIB, HAPUKIAA, 00'€KTIB IS 3aHATTS CHOPTOM:
MapanryTH3MOM, JENbTaIIaHEPU3MOM, SIXTIHIOM, TiPCHKOJIMKHIM CIIOPTOM.

[HHOBaWIT B Typu3Mi CIii PO3MIISIATH SIK CUCTEMHI 3aXOJH, IO
MaloTh SIKICHY HOBH3HY, II0 W NPUBOASATH JO MO3UTHUBHUX 3pYIIEHb, IO
3a0e3neuyroTh CTilike (QyHKIIOHYBaHHS W PO3BHTOK raiysi B perioni. Tak,
izess CTBOpPEHHs W peaji3allis TYpUCTCHKHX IIPOEKTIB, IO HAaBITh He
MIPUHOCSITH CIIOYATKY ICTOTHOT'O NMPHOYTKY, MOXE JIaTH TOIITOBX PO3BUTKY
TYpU3My ¥ TUM CaMHM aKTHBHO CIIPHUSITH CTBOPEHHIO JIOJJaTKOBHX POOOYHMX
MiCIIb 1 3pOCTaHHS JOXO/IiB HACEJICHHSI.
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